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The insurance intermediary is the inalienable important component of insurance 
market, and is to contact the tie between insurers and insured. Through the 
professional service of the insurance intermediary, it will help to realize circulation 
and consumption of the insurance goods. However, in our country, because the time 
for development of insurance intermediary is relatively short, and the development 
environment of market is unripe. It leads to the fact that the development of the 
insurance intermediary is very nonstandard, and loss of credibility is serious. The 
insurance intermediary’s loss of credibility already becomes the bottleneck which 
restrains the insurance of our country from developing healthily and fast. Moreover, 
in our country it is short of specialized research on the insurance intermediary’s loss 
of credibility at present. So, this dissertation regards the insurance intermediary’s 
loss of credibility as the research object, and hopes to offer some theoretical 
directions for the solution of the insurance intermediary’s loss of credibility, 
consequently accelerates the development of the insurance intermediary market. 
Firstly, this dissertation has summarized the research results about loss of 
credibility in our country, and points out that reason analysis about loss of credibility 
mainly concentrated in two aspects: one is analyzing from ethical credibility, the 
other one is analyzing from economical credibility. Under the market economy 
condition, we think research on the insurance intermediary’s loss of credibility form 
economical credibility has the significance. This is precisely research angle of view 
in this dissertation. 
Secondly, through analysis about development state of insurance intermediary, 
we find that insurance agent is principal part of the insurance intermediary of our 
country. So when we analyze reason of the insurance intermediary’s loss of 
credibility, we take insurance agent as the example. 
Thirdly, we take insurance agent as the center, using the game theory to analyze 
credibility behavior choice between insurance agent and insured, and using the 














agent and insurer. Then we draw the conclusion: the macroscopic factors which 
cause insurance agent’s loss of credibility are loss of insurance agent’s credibility 
information, the low cost of loss of credibility and the low professionalism degree of 
insurance agent; the microscopic factors which cause insurance agent’s loss of 
credibility are the superficiality development idea of insurer and the not rational 
insurance consumption of insured. 
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同比增长 24.48%，占全国总保费收入的 79.37%，同比增长了 6.37 个百分点。








有限。截至 2006 年底，在全国 2110 家专业保险中介机构中，保险代理机构 1563
家，保险经纪机构 303 家，保险公估机构 244 家，保险代理机构占总机构数的
比例高达 74%；第二，在保险代理人内部也存在着严重的发展不平衡。2006 年
专业保险代理人实现保费收入 126.62 亿元，保险营销员（即个人保险代理人）






























































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
